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SEO in 2025: The Fundamentals Still Matter

Search Engine Optimisation (SEO) isn't dead. It's just grown up. In 2025, search isn't just about
getting found - it's about being chosen. The fundamentals haven't changed: Google still rewards
fast, secure, relevant websites with content that actually answers real questions. But the way we

*do* SEO has evolved.

Modern SEO is about strategy over shortcuts. It's understanding search intent, building topical
authority, delivering frictionless experiences, and proving you're a real expert with something worth

saying. That's where most businesses go wrong - and where we come in.

At ClickCrafters, we've spent the last decade helping UK businesses get seen, get clicks, and get
paid. Whether you're scaling e-commerce or dominating local search, we build SEO strategies that

last - grounded in real data, technical clarity, and a clear return on investment.

This checklist breaks down what matters right now - not last year's tactics or tomorrow's guesswork.

It's practical, usable, and proven - just how we like it.

Technical SEO: Fix the Foundation

* Mobile-First Indexing: Ensure responsive design on all screen sizes. Test via Google's
Mobile-Friendly Test.

* Core Web Vitals: Check LCP, CLS, and FID using PageSpeed Insights.

* Secure Site (HTTPS): Use SSL certificates to build trust and improve ranking.

* Crawlability & Indexing: Submit XML sitemaps. Avoid blocking key pages with robots.txt.

* Broken Links & Redirect Chains: Clean up 404s and excessive redirects with Screaming Frog or

Ahrefs.
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Keyword Strategy: Intent over Volume

* Target Keywords by Intent: Match content to Informational, Navigational, Transactional or
Commercial searches.

* Semantic Keyword Mapping: Use supporting keywords and contextually related terms.

* Keyword Cannibalisation: Identify and fix multiple pages competing for the same keyword.

On-Page SEO: Optimise for Humans & Algorithms

* Page Titles: Keep them clear, clickable, and under 60 characters.

* Meta Descriptions: Write for clicks, not just summaries. Stay under 155 characters.

* Header Tags: Use structured H1 to H3 for clarity.

* Content Optimisation: Natural keyword use and topic depth. Cover queries users care about.

* Internal Linking: Link pages with meaningful anchor text to improve crawlability and UX.

Media & Rich Content: Enhance, Don't Distract
* Image Optimisation: Descriptive ALT text, compressed files, WebP formats.
* Video Embeds: Relevant, non-auto playing embeds with supporting context.

* Schema Markup: Use structured data for articles, FAQs, reviews etc.

Off-Page SEO: Authority is Earned

* Backlink Audit: Remove toxic links and update outreach strategy.

* Earned Media: Press, citations, and features build brand authority.

* Digital PR & Content Outreach: Promote content with outreach campaigns to earn quality

backlinks.

Content Strategy: E-E-A-T or Die

* Author Bios: Include credentials and relevant expertise.
* Original Research: Offer unique data and firsthand experience.

* Content Updates: Regularly refresh and improve existing content for relevance.
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Local SEO (if applicable)

* Google Business Profile: Complete all fields and keep it updated.
* Local Schema Markup: Add LocalBusiness schema to contact or homepage.

* NAP Consistency: Ensure Name, Address, Phone is the same everywhere online.

Performance & Measurement

* Google Analytics 4: Set up conversion tracking and source analysis.
* Search Console Monitoring: Watch impressions, clicks, CTRs and index coverage.

* Rank Tracking: Use tools like Ahrefs or SEMrush for weekly or monthly tracking.

Common SEO Mistakes to Avoid in 2025

* Keyword Stuffing: Overusing keywords can harm readability and rankings.

* Ignoring Search Intent: Writing content that doesn't match what the user is actually looking for.
* Neglecting Mobile Users: If your site isn't responsive, it's invisible to a huge chunk of traffic.

* Poor Internal Linking: Weak internal structure leads to low engagement and bad crawl paths.
* Ignoring Site Speed: Slow-loading pages get abandoned and rank lower.

* Thin or Duplicate Content: Google rewards depth and originality - not rehashed fluff.

* Forgetting About Analytics: If you're not measuring it, you're guessing.

* No Technical Maintenance: Broken links, redirect loops, and crawl errors silently kill rankings.
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Need Help Turning This Checklist Into Results?

* Request a free SEO audit tailored to your site.
* Let ClickCrafters craft a data-led SEO roadmap for your business.

* From technical fixes to content that converts - we handle it all.

* Email us at hello@clickcrafters.co.uk or visit clickcrafters.co.uk to get started.

Page 4


https://clickcrafters.co.uk/seo-packages/

